The Times of India and AIESEC 
TRAINEESHIP CASE STUDY
AIESEC has been providing market researchers for The Times of India for the last three years.

The trainee is placed in Times Response, the advertising and marketing wing of The Times of India.

The job role involved exploring potential for Times of India's publications with individual and organisations from overseas and even within the domestic arena, with various multinationals and embassies with whom the company has regular interaction. 

It also involves

	· Research of the internet market for TOI publications and reports to be used by the group like making a quality report on pricing 
· Compilation and updating of the marketing kit of the Interactive departments
· Preparation of proposals, flyers and circulars as well as follow-up letters to clients
· Developing necessary strategy for exploiting this lucrative market



Another objective for the trainee is to foster cross- cultural interactions in TOI and providing a new perspective and a fresh look at the way normal and routine work is handled.

Heather Palmer (USA) and Andrej Kramberger (Slovenia) are two such trainees, who have successfully completed this well-defined and short-term assignment.

"Andrej conducted himself very well, as an ambassador as well as a trainee. He quickly grasped the essentials of the company-client relationship and marketing in the Internet medium. Apart from this, Andrej met clients, discussed our web publications and has provided us with a report with his comments and references. We assume that Andrej benefited as much from us as we from him"

Mr. K Ramanathan

The Times of India

"AIESEC enables young people all over the world to work in companies, share ideas and integrate our countries one by one, person by person. With the world moving towards a more global economy, programmes like the International Traineeship Exchange Programme become not only beneficial and valuable but also crucial for the industry"

Heather Palmer

AIESEC Intern, The Times of India

