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AIESEC is a unique and growing network of 50,000 students, typically studying business and technical related subjects, located in some 800 higher education institutions in over 80 countries and territories.  AIESEC is the largest student organisation in the world. We are non-political, non-profit, independent and entirely student-managed.  Our membership is drawn from every race, colour, sex, creed, religion, sexual orientation, and national and ethnic origin.

Each year since 1948, we have worked to fulfil our mission of developing young people into individuals able to meet the challenges of the world, our countries and local communities.  By empowering them with the necessary skills and  an understanding of the forces shaping the world around them, we create a powerful group of future leaders with a strong sense of social responsibility and a desire to act.  

We develop youth by providing a series of learning experiences linked to a diversity of activities in fields such as sustainable development, education, enterprise and social responsibility.  A major component of these activities is international traineeship exchange, facilitating an intense intercultural and practical experience in another society, exposing the trainee and those they meet to an entirely different culture, community and its issues.  Currently, around 5,000 of these exchanges occur annually.

We have an understanding of the success of these learning experiences. All around the world, in all walks of life and positions of responsibility, we have over 750,000 alumni who demonstrate the power of the AIESEC experience.  We also know that from the testimonies of the organisations that work with us and support us, our people have introduced new skills and ideas, challenged existing organisational values, brought an international perspective and motivated and inspired employees with a greater appreciation and understanding of cultural diversity.  We know that our trainees bring added value to their operations.  For them it is an opportunity to invest in the development of young people, many of who ultimately return to work with and often lead them.
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Executive Summary

Every year, AIESEC in Delhi hosts an Annual Dinner with an aim to showcase AIESEC’s progress, to meet and thank its supporters. The Annual Dinner, as always, promises to be a memorable and exciting event in our event calendar. Annual Dinner provides the rare opportunity where valuable experience sharing, and exchange of thoughts and perspectives takes place between our distinguished invitees and AIESEC members. This year is especially significant for our organization as we plan to enter into a new century, and hope to utilize this event to launch our plans for the new millenium.

We would like to invite your company to take an advert in Souvenir Brochure for the event celebrating our entry into the next millenium. This publication aims to:

· Create a platform for AIESECs activities in the next century

· Position AIESEC externally and present our unique contribution through youth exchanges and internal education programmes.

· Celebrate a proud history of youth pro-activity in driving social change through international cooperation and cultural interaction.

With distribution to a diverse audience including the corporate sector, civil society and state AIESEC’s Souvenir Brochure will provide your company with an opportunity to:

· Communicate and connect with many professionals among AIESEC’s alumni and supporters.

· Position your company’s products and services to current and future decision makers.

· Profile employment opportunities to some of the nation’s top business students and professionals.

· Develop your reputation as a socially responsible organisation investing in the development of young people.

Our existing partners include some of the country’s biggest companies and organisations including the Confederation of Indian Industry, Coca-Cola, AT&T, Hewlett Packard, Arthur Andersen, Tata Consultancy Services, Godrej Ltd., HLL and many more.

We believe this is a unique opportunity to be involved in our Millenium celebrations, support AIESEC and communicate with your desired target audience.

Enclosed herein are further details on advertising opportunities in the publication. 

Advertising Opportunities
ADVERTISING RATES

Inside Cover





Rs.12, 000

Center Spread





Rs.20, 000

Double page 





Rs.17, 500

Full page 





Rs.10, 000

Half page 





Rs.7, 500

Quarter page





Rs.5, 000

To add colour

Each additional colour




10%

Four-colour 





20%

_________

DETAILS OF PUBLICATION

· Published post-dinner detailing the event. 
· Focuses on global, socio-economic or leadership issues.
· Distributed to almost 500 corporations, organizations and AIESEC alumni and supporters.

· Reader profile: CEOs of the corporate sector in Delhi, AIESEC alumni

· Printed as magazine (500 copies) and on-line as Adobe Acrobat file (500 web visitors per month).

· Technical specifications of printed version:

Size
A4 (210 mm (wide) x 297 mm (height))

Pages
50

Paper
Environmentally friendly, semi-matte 80 gm/cm2
Colours
Four colour; black and blue (PMS 286)

Printing
Off-set (Screen - 133 lpi, Res. - 1270 dpi)

Required
Adverts should be provided on films

  
(Wrong reading, Positive, Emulsion side down)

 Annex 1: What is AIESEC?
AIESEC is a unique and growing network of 50,000 business and technical students located in some 800 higher education institutions in over 87 countries and territories.  AIESEC is the largest student organisation in the world. We are non-political, non-profit, independent and entirely student-managed.  Our membership is drawn from every race, colour, sex, creed, religion, sexual orientation, and national and ethnic origin.

Each year since 1948, we have worked to develop young people to be individuals able to meet the challenges of the world, our countries and local communities.  By empowering them with the necessary skills and understanding of the forces shaping the world around them, we create a powerful group of future leaders with a strong sense of social responsibility and a desire to act.  We do this because we know that all change in the world begins with the individual. We develop youth by providing a series of learning experiences linked to a diversity of activities in fields such as sustainable development, education, enterprise and social responsibility.  A major component of these activities is international traineeship exchange, facilitating an intense intercultural and practical experience in another society, exposing the trainee and those they meet to an entirely different culture, community and its issues.  Currently, around 5,000 of these exchanges occur annually.

Developing individuals for an impact on society

The power and impact of AIESEC comes in the diversity of our activities.  To help link those different activities into our global network, we have identified a number of global “Focus Areas”, common themes that each activity will often address.  These are areas that AIESEC believes are most relevant for societal change and are:

1. Corporate Social Responsibility

2. Cultural Understanding

3. Entrepreneurship

4. Higher Education and Learning

5. Information and Society

What is common across all of our activities is the learning process through which we facilitate the development of people.  We realise that a series of different experiences when put together can lead to powerful change within an individual.  The greatest of all the experiences we offer is the international exchange opportunity we give to over 5,000 young people every year, placing bright students into a position lasting up to eighteen months in any sector – business, public or civil society. To enrich that experience further we create opportunities for them to interact with their local environment and its issues, supported by the members of each of our local offices. 

Our “Global Results” help us understand some of the leadership characteristics – skills, attitudes and values – that our activities develop in young people.  In addition to stronger management capabilities these activities:

· Develop socially minded leaders who are able to perform responsibly with all sectors of the community.

· Facilitate interaction and appreciation of diversity between individuals of different cultures.

· Create opportunities for individuals to be creative and to act in a proactive manner.

· Develop individuals who practice active learning.  We define active learning as experience-based and life-long.

· Create a learning environment through the open sharing of information and ideas.
Individuals impacting society

We have an understanding of the success of this learning process. All around the world, in all walks of life and positions of responsibility, we have over 750,000 alumni who demonstrate the power of the AIESEC experience.  We also know that from the testimonies of the organisations that work with us and support us, our people have introduced new skills and ideas, challenged existing organisational values, brought an international perspective and motivated and inspired employees with a greater appreciation and understanding of cultural diversity.  We know that our trainees bring added value to their operations.  For them it is an opportunity to invest in the development of young people, many of whom ultimately return to work with and often lead them.

Annex 2: Global Network

AIESEC currently operates in 84 countries and territories.  For co-ordination purposes these are administered in 7 regions: 

Americas

Argentina

Bolivia

Brazil

Canada

Colombia

Costa Rica

Dominican Republic

Ecuador

El Salvador

Guatemala

Mexico

Netherlands Antilles

Panama

Peru

Puerto Rico

United States

Uruguay

Venezuela

Asia-Pacific

Australia

Hong Kong, China

India

Indonesia

Japan

Korea

Malaysia

New Zealand

Papua New Guinea

The Philippines

Singapore

Sri Lanka

Taiwan

Thailand

Bangladesh

Mediterranean 

Bosnia and Herzegovina

Croatia

Greece

Italy

Malta

Portugal

Slovenia

Spain

Turkey

Yugoslavia

Central and Eastern Europe

Armenia

Austria

Bulgaria

Czech Republic

Germany

Hungary

Macedonia, Former Yugoslav Republic of

Poland

Romania

Russia

Slovakia

Switzerland

Ukraine

Western Europe 

Belgium





France





Ireland





The Netherlands

United Kingdom

Northern Europe 

Denmark

Estonia

Finland

Iceland

Latvia

Lithuania

Norway

Sweden

Africa

Botswana

Cameroon

Cote d’Ivoire

Egypt

Ghana

Kenya

Liberia

Morocco

Nigeria

Senegal

Sierra Leone

South Africa

Togo

Tunisia

Uganda

Zimbabwe

Annex 3: Board of Advisors

National Board of Advisors

	Mr. Ratan Tata

Chairman

Tata Sons
	Mr. Adi Godrej

Managing Director

Godrej Soaps Limited

	Mr. KB Dadiseth

Executive Director

Hindustan Lever Limited
	Mr. Vikram Gandhi

CEO

Morgan Stanley India

	Dr. Jagdish Parekh

Managing Director

Lemuir Group
	Mr. Sid Khanna

Country Managing Partner

Andersen Counsulting


Local Board of Advisors

	Dr. V.R Mehta

Vice Chancellor

Delhi University
	Mr. Tarun Das

Director-General 

Confederation of Indian Industry

	Mr. Suresh Rajpal

President & CEO

E-Capital Solutions
	Mr. Subodh Bhargava

Group Chairman & Chief Executive

Eicher Group

	Mr. Lalit Ahluwalia

Partner

Arthur Anderson
	Mr. Simon Scarff

Managing Director

SmithKline Beecham Consumer Healthcare

	Mr. Sunil Gupta

Senior Vice president

Hindustan Thompson Associates
	Mr. Gautam Thapar

Managing Director

Ballarpur Industries Limited

	Mr. Pradeep Gupta

Managing Director

Cybermedia
	Mr. Shankar Ghose

Director

National Foundation for India 

	Ms. Shobhana Bhartia

Executive & Editorial Director

The Hindustan Times Ltd
	Prof. RC Malhotra

Chairman

The Quantum Institute

	Mr. Ashok Khosla

President

Development Alternatives
	Ms. Manju Bharatram

Chairperson

The Sriram School

	Mr. Ganesh Ayyar

President

Hewlett Packard India Ltd
	Mr. R Sundar

Vice President

Times Response (Times of India)


Annex 4: Partners and Supporters


Global Development Group

	American Express Foundation

Exchange Creation Partner
	PricewaterhouseCoopers

Consulting Partner

	Lufthansa

Official Carrier

	UBS

Education Partner
	Ericsson

Telecommunications Partner


Global Activity Partners

	Philips
	Coca-Cola
	Hewlett Packard


International Sponsor Group

	Cap Gemini
	Citibank
	Dale Carnegie Training

	Diageo
	Electrolux
	Ernst & Young

	European Union
	Hewlett Packard
	Norsk Hydro

	Oracle
	Rotterdam Development

Corporation
	TNT Post Group


International and Regional Contributors

	Adobe
	Creative Software
	The Economist

	Exact Software
	Inspiration Software
	L-Soft

	Lufthansa Cargo
	Microsoft
	TMI A/S

	
	Xerox
	


Co-operation Partners

	Global Meeting of the Generations

	Price of Wales Business Leaders Forum

	United Nations Educational, Scientific and Cultural Organisation

	United Nations Development Programme

	The World Bank

	World Business Council for Sustainable Development


National Support Group

	AT&T
	Air India

	Anderson Consulting
	Chip India

	Coca Cola India Limited
	Godrej Soaps Limited

	Hindustan Lever Limited
	India OA Systems Limited

	The Indian Hotels Company Limited
	Mahindra & Mahindra

	Morgan Stanley India
	Novartis India Limited

	Procter & Gamble
	Repro India Limited

	Siemens Nixdorf
	Tata Industries Limited


Local Support Group

	CAIT
	BILT 

	Hewlett Packard
	Arthur Anderson

	Cyber Media
	Interactive Television Private Limited

	Advance Technology Labs 
	CII

	Gestetner
	The French Embassy

	Sun
	McCann Ericksson

	Overseas Courier Services
	Pioneer

	Hindustan Thompson Associates
	The Times of India

	OXFAM
	SmithKline & Beecham

	Times of India
	Reckitt &Coleman

	Eicher 
	Hero Motors


Annex 5: Endorsements of AIESEC


 “The United Nations has long recognised that the imagination, ideals and energies of young men and women are vital for the continuing development of the societies in which they live.  And since its inception in 1948, AIESEC has contributed to this development by serving as an agent of positive change through education and cultural exchange.  In an era of globalisation, your programmes have helped young people around the world to develop a broader understanding of cultural, socio-economic and business management issues.”

Kofi Annan, Secretary-General, United Nations

"AIESEC has admirably met it's objectives of providing students with the opportunity to interact with the business community internationally, thus providing students necessary industrial exposure so vital to their further careers. AIESEC in Delhi has played an important and commendable role in actively pursuing AIESEC's objectives in India."

 Tarun Das, Director- General, Confederation of Indian Industries

 “In our experience AIESEC students possess exactly the qualities we are looking for: international and intercultural awareness, integrity, intuition and communication skills.  We are always happy to have talented, committed and open-minded AIESEC students on internships with us and to share their spirit which enriches the corporate culture tremendously.”

Dr Peter Wuffli, Chief Financial Officer, Rainer Kirchhofer, Corporate Human Resources, UBS

 “For Lufthansa AIESEC represents access to information on the attitudes and preferences of the next generation of managers and customers.  We identify AIESEC people as bright, multilingual, who have worked and/or studied abroad and are therefore likely to be internationally mobile throughout their professional careers.”

Matthias Mölleney, former Senior Vice President, Marketing Division, Lufthansa

 “AIESEC produces global citizens who will hopefully understand and practice the values of open society in their companies and communities.  This organisation of bright, enthusiastic young people from all corners of the globe is dedicated to providing international internships that serve both its student members and participating companies and promote understanding between cultures.  The foundations I established and currently fund promote AIESEC’s activities in many countries…”

George Soros, Chairman, Open Society Institute

 “It is my view that AIESEC can be a key channel of communication for our efforts in increasing our profile to the student market.  Through educating students on Ericsson, its products, corporate philosophy and career opportunities we will contribute to the long-term growth of the company.”

Lars A Stalberg, Senior Vice President, Ericsson

Annex 6: List of Invitees


ABN-AMRO

Amadeus

Apollo Group

Arthur Anderson

AT&T

Bakeman’s

Bharti Telecom

BHEL

BILT
Business Community Foundation (BCF)

Carrier Aircon

CII

Coke

Cyber Media

DCM Shriram Industries Ltd.

Development Alternatives

Discovery Channel

Eicher Goodearth

Escorts Group

European University

French Embassy

Gillette

Group 4 Securitas

HCL

Hero Motors

Hewlett Packard
Hindustan Thompson Associates

Hindustan Times

HSBC

Hyundai

IBM

Jindal Strips

Kajaria Ceramics

Lintas

Living Media

Lupin Labs

Maruti Udyog Ltd.

Microsoft

MMTC

Modi Olivetti

Modi Xerox

NASSCOM

National Foundation for India

NDTV

Nestle

NIIT

NIS

Ogilvy & Mather

Oil & Natural Gas Corporation Ltd.

Pricewaterhouse Coopers

Ranbaxy

Reckitt & Coleman

RPG

Sahara India

SAIL

Smithkline Beecham

Sony

Star TV

Telstar

Time Magazine

Times of India

TVI

UNDP

UNESCO

UNICEF

Usha Industries

WWF

Zenith
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"PricewaterhouseCoopers and AIESEC, with a common philosophy and view of the future, have worked together for many years.  We advise today's global business leaders; you are developing those of the future.  We both share our knowledge, and in so doing multiply it.  We both pursue cultural and professional diversity, achieving the blend of perspectives that leads to innovation."





Jim Schiro, Chief Executive Officer, PricewaterhouseCoopers
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